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Mention whether True or False and correct the false ones 

1) The main reason manufacturers sell directly to retailers or final consumers rather than through 
wholesalers are because this channel results in higher profits to the manufacturer. 
False (see slide 11). 

2) Brokers and agents take title to goods, and perform a few functions mainly facilitating buying and 
selling for which they earn a commission. 
True 

3) Supply chain management is a broader concept than physical distribution, covering procurement of 
inputs, conversion into finished products, and product movement to final destinations. 

True 

4) With just-in-time production, supplies arrive at the factory before they are needed. 
False (arrived the same time they are ordered). 

5) The major types of non-store retailing are direct selling, direct marketing, automatic vending, and 
buying services. 

True 

6) Intermediaries normally achieve superior efficiency in making goods widely available and 
accessible to target markets. 

True 

7) Reverse-flow channels bring products back for reuse, refurbishing for resale, recycling, or disposal. 
True 

8) In a pull strategy, the manufacturer uses its sales force and trade promotion to induce 
intermediaries to carry, promote, and sell the product. 

False (Push) 

9) Exclusive distribution means severely limiting the number of intermediaries. 
True 

10) Selective distribution consists of the manufacturer placing the goods or services in as many outlets 
as possible. 

False ( Intensive) 

11) A horizontal marketing system comprises the producer, wholesaler(s), and retailer(s) acting as a 
unified system. 

False (Vertical marketing system). See page 7 in lecture. 



Complete the following sentences 

1) A consists of a manufacturer selling directly to the final customer through Internet 

selling, door-to- door sales, home parties, mail order, telemarketing, TV selling, and 
manufacturer-owned stores. 

Zero-level channel. 

2) A strategy in which the seller tries to place his products in as many outlets as possible is called 



Intensive distribution. 

3) Midas Muffler, Dunkin' Donuts, Domino's Pizza, and Mailboxes USA are part of franchise 
organizations operating as . 

Contractual vertical marketing system. 

4) occurs when a single firm uses two or more marketing channels to reach one or more 

customer segments. 

Multi/ Dual-channel marketing. 

5) Companies joining a tend to lack the capital, know-how, production, or marketing 

resources to venture alone. 

Horizontal marketing system. 

6) In a strategy, the manufacturer uses advertising to induce consumers to ask intermediaries 

for the product. 

Pull. 

7) can become outmoded over time, as a gap arises between the existing distribution system 

and the ideal system that would satisfy target customers' requirements. 

Distribution channels. 

8) means conflict between different levels within the same channel. 

Vertical channel conflict. 

9) Most producers do not sell their goods directly to . 

End users. 

10) A marketing manager who wants to ship small quantities (700 kg) of relatively high-value 
products short distances at an economical cost should use 

Truck. 

11) Considering weight, usually has the lowest cost. 

Water ways. 



